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Sustainability in the broadest sense is the capacity to 
endure. With regards to ecology the word signifi es 
how biological systems and natural resources remain 
diverse and productive over time. For the business 
world its signifi cance and importance stems from 
two factors. Firstly, for businesses to remain competi-
tive and viable, the business model should be such 
that the resources that are used in production, pack-
aging and distribution of the product or service lasts 
over time and there is a responsible and effi  cient use 
of these resources. Secondly, for the most important 
stakeholders of business, the people, and humanity 
at large, it signifi es the potential for long-term im-
provements in wellbeing, which in turn depends on 
the wellbeing of the natural world and resources.

With this realized importance of sustainability for 
businesses, many businesses are beginning to evalu-
ate and re-plan their business model to check how 
sustainable they are and what more can they do to 
make their business more enduring for the long-
term. It is this philosophy and imminent need which 
has caused the world to focus on sustainability 
standards and certifi cations. Sustainability standards 
and certifi cations are important guidelines and tools 
that help organizations measure their processes/busi-
ness model and go about achieving improvements in 
them.

Th ere are primarily four advantages of sustainability 
standards and certifi cations:-

1. Provide a framework to measure and quantify the 
Sustainability aspects of business

2. Provide a path/guidelines towards improvement
3. Instill a sense of responsibility and discipline 

within the organization to improve on this     im-
portant business aspect

4. Provide a mechanism to communicate their sus-
tainability eff orts and leverage the benefi ts

Sustainability standards and certifi cations have been 
used by organizations as reporting standards and 
guidelines that organizations use to report their com-
mitment and adherence to their sustainability eff orts 
and practices. Th ese are vital to signal an organiza-
tion’s commitment to sustainable business. At times, 
large for-profi t businesses are required to report on 
them, whereas non-profi t organizations use them as 
a means of signaling to their funders their responsi-
bility and eff orts in these directions.

It is important to make a distinction between a stan-
dard and a certifi cation. 

• Sustainability standards are an established norm 
or requirement. Th ere usually is a formal docu-
ment that establishes methods processes and 
practices. However, these are mostly voluntary 
and organizations choose to adhere to them, 
without involving any external verifi cation. 

• Sustainability certifi cations are a method of ex-
ternally reviewing and verifying that the organi-
zation is adhering to certain levels of sustainable 
methods and processes in its business model. 
Much like standards, they also provide tools or a 
methodology for an organization to improve on 
its performance.

Introducti on



2

Overtime, there has evolved a number of diff erent 
sustainability certifi cations and standards. With no 
clear industry leader, it is a confusing maze of op-
tions for most organizations. While there are some 
standards and certifi cations that are more suitable 
for organizations in a certain sector, there are others 
which are more signifi cant depending on the geo-
graphic region the organization is located in. Ad-
ditionally, there are standards that certain organiza-
tions or alliances adhere to themselves to signal their 
commitment to sustainability.

Th is white paper seeks to review the most important 
standards and certifi cations and provide a concise 
description of the standards, their reporting require-
ments, and their advantages and defi ciencies. It also 
looks at various sectors of the industry and recom-

mends important standards for each sector. Th rough 
this approach the white paper tries to simplify this 
maze of sustainability standards and certifi cations 
and help organizations make the right choice for 
themselves. 

Th e white paper identifi es and provides a complete 
analysis of ten certifi cations/standards that are the 
most relevant and important in the industry. It also 
provides a direction to begin your eff orts and re-
sources to learn more about the standards.

Th e white paper has further identifi ed and provided 
concise descriptions of 20 other standards that are 
important and relevant. It also provides a link to ad-
ditional resources to learn more about these.
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Framework of Approach

Th is white paper has selected 8/10 Standards or Cer-
tifi cations based on the following criteria:

• Global relevance
• Global credibility
• Comprehensiveness

Th e paper presents a detailed analysis on each of the 
following 8/10 standards. Th e analysis includes the 
following sub sections:

OVERVIEW

Concise description of the standard/certifi cation: 
Th is section gives a concise description of the ap-
proach that the standard/certifi cation employs, the 
organization that developed the standard/certifi ca-
tion and other important specifi c information about 
it. Th is is a good place for organizations to get a 
synopsis about the certifi cation/standard that they 
should adhere to.

Reporting requirements: Th is section gives a descrip-
tion of the comprehensiveness and extent of the 
reporting requirements. It describes the number of 
aspects and the indicators within each aspect that the 
standard/certifi cation monitor. Th is section is a good 
place for the organization to get an idea of the ease/

enormity of the task when they decide to  ad-
here to a standard/certifi cation.

Most common uses: Th is section describes the most 
common organization which have adopted it or 
adhere to it. It would give a good ideas of the indus-
try sectors, size of the organization or the geographic 
location of the organization to which the standard is 
most  relevant.

MULTI-POINT FRAMEWORK 

Th is section gives a quick visual idea about impor-
tant factors related to the framework. It assigns a 
value on a scale of 1 to 5 for each of these factors. 
Th e factors included will give the organization a 
quick comparative tool to measure the standard/
certifi cation and adopt one suited for their purposes. 
Th e factors that have been utilized are:

• Strengths  
• Improvement areas
• External Desirability 
• Ease of adherence

A higher score in each of the aspects is more desir-
able.
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Standards and Certi fi cati ons Analysis

Th e following standards and certifi cations are the ones 
that are most commonly used by the organizations, 
the most reputable, and the most comprehensive.

1. Global Reporting Initiative
2. Green Seal Product Standards
3. IFC Performance Standards
4. Nordic Swan Ecolabel
5. MBDC Cradle-to-Cradle Certifi cation
6. ISO 26000
7. ISO 14000
8. UN Global Compact
9. US Green Building LEED Certifi cation
10. AA1000 

An analysis of each of the Certifi cation/Standard is 
presented hereafter.

GLOBAL REPORTING INITIATIVE

Global Reporting Initiative (GRI) is the world’s most 
widely used sustainability reporting framework. It 
sets out principles and indicators that organizations 
can use to measure and report their economic, envi-
ronmental, and social performance. Th e framework 
and the reporting guidelines has been developed 
and promoted by a network based organization of 
the same name. It is a large multi-stakeholder net-
work of thousands of experts, in dozens of countries 
worldwide, who participate in GRI’s working groups 
and governance bodies, use the GRI Guidelines to 
report, access information in GRI-based reports, or 
contribute to develop the Reporting Framework in 
other ways—both formally and informally. 

Overview

Th e GRI Sustainability Reporting Framework, of 
which the GRI Sustainability Reporting Guidelines 

are the cornerstone, provides guidance for organiza-
tions to disclose their sustainability performance. It 
is applicable to organizations of any size or type, and 
from any sector or geographic region, and has been 
used by thousands of organizations worldwide as the 
basis for their sustainability reporting. It facilitates 
transparency and accountability by organizations 
and provides stakeholders a universally-applicable, 
comparable framework from which to understand 
disclosed information. 

Th e GRI Reporting Framework is explained with the 
help of a diagram below:

Fig 1: GRI G3 Reporting Framework

Th e Reporting Framework contains the core product 
of the Sustainability Reporting Guidelines (“Th e 
Guidelines”), as well as Protocols and Sector Supple-
ments.

Th e Guidelines should be used as the basis for all 
reporting. Th ey are the foundation upon which all 
other reporting guidance is based, and outline core 
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content for reporting that is broadly relevant to all 
organizations regardless of size, sector, or location. 
Th e Guidelines contain principles and guidance as 
well as standard disclosures—including indicators—
to outline a disclosure framework that organizations 
can voluntarily, fl exibly, and incrementally, adopt.

Protocols are the “recipe” behind each indicator 
in the Guidelines and include defi nitions for key 
terms in the indicator, compilation methodologies, 
intended scope of the indicator, and other technical 
references.

Sector supplements respond to the limits of a one-
size-fi ts-all approach. Sector supplements comple-
ment (not replace) use of the core guidelines by 
capturing the unique set of sustainability issues faced 
by diff erent sectors such as mining, automotive, 
banking, public agencies, and others. 

Th e GRI reporting framework is continuously 
improved as experience evolves and better practices 
emerge. Th e core guidelines are in their third genera-
tion (G3) and were released in October 2006 follow-
ing a three-year, innovative development period that 
engaged more than 3,000 individuals from diverse 
sectors, worldwide.

Reporti ng Guidelines

Th e sustainability reporting guidelines consist of re-
porting principles, reporting guidance, and standard 
disclosures (including performance indicators). Th ese 
elements are considered to be of equal in weight and 
importance.

REPORTING PRINCIPLES AND GUIDANCE

To help determine what to report on (what the 
content should be), this section covers the reporting 
principles along with a brief set of tests for each prin-

ciple. Application of these principles with the stan-
dard disclosures determines the topics and Indicators 
to be reported.

Th e principles are:

• Materiality
• Stakeholder inclusiveness
• Sustainability context
• Completeness

To help determine how to report and ensure the 
quality of the reported information, this section lays 
out six principles. Th ese principles are: 

• Balance 
• Comparability 
• Accuracy
• Timeliness,
• Reliability
• Clarity

Th is section concludes with guidance for reporting 
organizations on how to defi ne the range of enti-
ties represented by the report (also called the report 
boundary).

Standard Disclosures

Th is section contains the standard disclosures that 
should be included in sustainability reports. Th e 
guidelines identify information that is relevant and 
material to most organizations and of interest to 
most stakeholders for reporting the three types of 
standard disclosures:

• Strategy and profi le: disclosures that set the 
overall context for understanding organizational 
performance such as its strategy, profi le, and 
governance.

• Management approach: disclosures that cover 
how an organization addresses a given set of top-
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ics in order to provide context for understanding 
performance in a specifi c area.

• Performance indicators: indicators that elicit 
comparable information on the economic, envi-
ronmental, and social performance of the organi-
zation.

An overview of how the guidelines work is demon-
strated with the help of the fi gure below:

Fig 3.2: Overview of the GRI Guidelines

Th e GRI indicator protocols are another signifi cant 
part of the GRI framework. Each of the protocol 
areas covers an important area and lays down impor-
tant aspects in that specifi c area. Currently there are 
six GRI indicator protocols:

• Economic
• Environment
• Human rights
• Labor
• Product responsibility
• Society

Common Usage

Th e organizations which report on GRI should 
declare the level to which they have applied the GRI 
reporting framework via the “GRI Application Levels” 
system. To meet the needs of new beginners, advanced 
reporters, and those somewhere in between, there are 
three levels in the system: C, B, and A. Th e reporting 
criteria found in each level refl ects an increasing ap-
plication or coverage of the GRI reporting framework. 
An organization can self-declare a “plus” (+) at each 
level (ex., C+, B+, A+) if they have utilized external 
assurance. An organization self-declares a reporting 
level based on its own assessment of its report content 
against the criteria in the GRI application levels.

GRI is fast becoming the global de-facto standard 
in sustainability reporting. Since its inception in 
1997, nearly 1000 organizations have referenced 
the Guidelines in their sustainability reports. Th ese 
include organizations from many sectors, and from 
every corner of the globe. Several governments and 
high-profi le multi-nationals, as well as the European 
Union (EU), the Offi  ce of Economic Coopera-
tion and Development (OECD), the United Na-
tions (UN), and the World Economic Forum, have 
referenced the GRI guidelines in communications 
to their constituents. To date, thousands of orga-
nizations in the auto, utility, consumer products, 
pharmaceuticals, fi nancial, telecommunications, 
transport, energy and chemicals sectors, among 
others, in addition to public authorities and non-
profi ts, have published reports that adopt part or all 
of the guidelines. Organizations of all sizes and types 
operating in any location can use the GRI report-
ing rramework. Th e guidelines form the core of the 
framework, and are not specifi c to any single indus-
try sector. Th e individual requirements of each sector 
are addressed through the sector supplements.
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Comparati ve Framework

Figure 3.3: Visual Map of GRI Scores

Th e GRI Framework scores as shown above on each 
of the four critical aspects of strengths, improvement 
areas, external desirability, and ease of adherence.

Strengths: GRI scores a 5 in this aspect. Th is is due 
to its comprehensiveness and the many areas that 
contribute to sustainability, which it covers. Not 
only it touches many areas but it covers these areas 
in details with specifi c guidelines and indicators for 
each aspect. Also the fact that it is used by a large 
variety of organizations and has around 20,000 
stakeholders from diff erent industry sectors makes it 
very relevant and useful.

Improvement Areas: GRI scores a 3 in this aspect. 
It gets a moderate score in this area because it is 
comprehensive and there are only a few areas that it 
needs improvement upon. It has been identifi ed that 
improvements need to be made in protocols for hu-
man rights and social (community impacts) and this 
is something that GRI is working on along with the 
stakeholders.

External Desirability: GRI scores a 5 in this aspect. 
Th is is because GRI is viewed as a gold standard 
when it comes to sustainability reporting. More than 
60 percent of the Fortune 100 companies report 

on GRI. Th is is in addition to several governments 
and high-profi le multinationals, as well as the EU, 
OECD, UN, and World Economic Forum referenc-
ing the GRI guidelines in communications to their 
constituents.

Ease of Adherence: GRI scores a 2 in this aspect. 
Th is is because of the high number of data param-
eters that needs to be collected and monitored for 
GRI. Th e collection and reporting of trends and 
data for indicators of each aspect of each important 
protocol is an exhaustive task and hence is at times 
out of reach for smaller organizations. 

Resources to learn more: http://www.globalreport-
ing.org/

GREEN SEAL PRODUCT STANDARDS

Green Seal is a standard developed and promoted 
by an independent non-profi t organization of the 
same name that uses science based standards and the 
power of a marketplace towards increasing sustain-
ability. Green Seal standards are for manufacturers, 
industry sectors, purchasing groups, and govern-
ments at all levels to “green” the production and 
purchasing chain. Th e standards utilize a life-cycle 
approach, which means a product or service is evalu-
ated beginning with material extraction, continuing 
with manufacturing and use, and ending with recy-
cling and disposal. Products only become Green Seal 
certifi ed after rigorous testing and evaluation, includ-
ing on-site plant visits. Th e seal provides a business 
advantage, for it identifi es a product as environmen-
tally preferable, provides third-party corroboration 
of environmental claims, and distinguishes a product 
from competitors that can’t support their environ-
mental assertions. Th e Green Seal may be used on 
packaging, in promotional material, in catalogs, and 
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in advertising for products that have been certifi ed to 
meet the applicable standard.

Overview

Green Seal standards are based on International 
Organization for Standardization (ISO) standards for 
environmental labeling programs, ISO 14020 and 
14024—international standards for ecolabelling. Th e 
procedures used for developing these life-cycle based 
standards include the key characteristics of being inde-
pendent, open, transparent, and having due process.

Green Seal has a number of standards in the follow-
ing categories:

• Construction materials, equipment, and systems
• Facility operations, maintenance and services
• Hospitality, lodging and food services
• Home products and services
• Offi  ce products and communications
• Personal care and consumer packaged goods
• Transportation and utilities

Corresponding to its various standards Green Seal 
provides certifi cations for products or standards 
based on the standards. Test data is gathered for 
the environmental and performance requirements 
outlined in the standard. Th e manufacturing facility 
is then visited to evaluate quality control procedures. 
Th is ensures that the current product is representa-
tive of future production. If the product meets the 
Green Seal standard, it is awarded the Green Seal 
Certifi cation. Once certifi ed, products are subject to 
annual monitoring to ensure that the product off ered 
for sale continues to meet the Green Seal standard.

Reporti ng Guidelines

Th e Green Seal reporting guidelines are fairly easy 
and straightforward. It consists of the following 
major parts.

Scope: For each of its standards, the standard speci-
fi es the products/ services that might be covered 
under it. Th e products/ services which fall under this 
and are complaint with the standard can be awarded 
the certifi cation.

Requirements: For each of the standards certain 
requirements that must be adhered to are specifi ed by 
the standard. Th ese requirements can be categorized as:

• Product performance requirements
• Health and environmental requirements
• Labeling/information requirements
• Production process requirements
• Packaging requirements

Th ese requirements are not too extensive, are rather 
few but are appropriately stringent.

Common Usage 

Green Seal develops various standards and publishes 
them. Organizations wishing to adhere to these 
standards make their products, processes and services 
compliant to these standards. If they wish to obtain 
a Green Seal certifi cation for the same they apply for 
this. An audit of the organization and its processes 
and facilities is then conducted prior to awarding the 
certifi cation. Once certifi ed, products are subject to 
annual monitoring to ensure that the product off ered 
for sale continues to meet the Green Seal standard. 
Any deviation is immediately brought to the manu-
facturer’s attention and corrective action must be 
instituted within an appropriate time. Non-compli-
ance may result in termination of the manufacturer’s 
privilege to carry the Green Seal on its product.

Th e Green Seal is commonly used by consumer 
product companies, manufacturing companies, hos-
pitality providers, facility operations and services and 
transportation services companies. 
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Comparati ve Framework

Figure: 3.4 Visual Map of Green Seal scores

Th e Green Seal framework scores as shown above 
on each of the four critical aspects of strengths, 
improvement areas, external desirability, and ease of 
adherence.

Strengths: Green Seal scores a 2 in this aspect. Th is 
is because the standard/certifi cation is more relevant 
to consumer products, manufacturing, hospitality 
services, and transportation. Th ough it has many 
standards these standards do not cover all types 
of companies and sectors of the industry. Also the 
Green Seal standards address the environmental 
aspect of sustainability through its guidelines and 
requirements but majorly ignore the social aspects of 
sustainability.

Improvement Areas: Green Seal scores a 2 in this 
aspect as there are a number of areas that it can 
improve upon regarding the industries that covers/
is relevant to. Within the existing standards, the 
certifi cation requirements can be improved upon by 
incorporating social indicators and additional perfor-
mance indicators to better measure the environmen-
tal impact of products/services.

External Desirability: Green Seal scores a moderate 3 
in this aspect. Th is is because that a lot of consumer 

products organizations are adhering to and apply-
ing for certifi cations from Green Seal. While this 
is partly due to organizations eff orts to increase the 
credibility of their products the top of mind recall 
for this certifi cation by the consumers is low. Hence, 
the external desirability for this certifi cation is mod-
erate.

Ease of Adherence: Green Seal scores a 4 on this as-
pect. As a standard/certifi cation with relatively lesser 
requirements it is easy to adhere to. Th e amount of 
data and the number of parameters that need to be 
measures is also less, so this is a certifi cation that can 
be easily pursued by both small and big organiza-
tions.

Resources to learn more: http://www.greenseal.org/

IFC PERFORMANCE STANDARDS

International Finance Corporation (IFC), a mem-
ber of the World Bank Group, has developed per-
formance standards on social and environmental 
sustainability. Th ese standards were initially devel-
oped to manage social and environmental risks and 
impacts and to enhance development opportuni-
ties in its private sector fi nancing in its member 
countries eligible for fi nancing. However, the IFC 
performance standards may also be applied by other 
institutions electing to apply them to projects in 
emerging markets. 

Overview

Th e IFC defi nes eight performance standards that 
any organization can meet throughout the life of an 
investment by IFC or other relevant fi nancial institu-
tion. Th e organizations can also apply these stan-
dards to themselves on the path to sustainability and 
report on them. Th e eight performance standards are 
listed on the next page:
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• Performance Standard 1: Social and Environ-
mental Assessment and Management System

• Performance Standard 2: Labor and Working 
Conditions

• Performance Standard 3: Pollution Prevention 
and Abatement

• Performance Standard 4: Community Health, 
Safety and Security

• Performance Standard 5: Land Acquisition and 
Involuntary Resettlement

• Performance Standard 6: Biodiversity Conserva-
tion and Sustainable Natural Resource Manage-
ment

• Performance Standard 7: Indigenous Peoples
• Performance Standard 8: Cultural Heritage 

Performance standard 1 establishes the importance 
of assessment of social and environmental impacts, 
stakeholder engagement and management of these 
impacts by the organization. Performance standards 
2 through 8 establish requirements to avoid, reduce, 
mitigate or compensate for the social and environ-
mental impacts.

In addition to meeting the requirements under the 
performance standards, organizations must also com-
ply with national and international law.

Guidance notes corresponding to each performance 
standard, provides guidance on the requirements 
of the standards, including reference materials, and 
good sustainability practices for organizations to 
improve project performance.

Reporti ng Guidelines

Th e IFC performance standards have straightforward 
and yet comprehensive guidelines. Each of the eight 
performance standards begin with an introduction 
and objectives. Following the objectives, the scope 

of the performance standard is defi ned. Th is scope 
clarifi es the applicability of the standard to diff erent 
kinds of projects. 

Th e major component of each standard is the re-
quirements set. Th e requirements set describe in 
detail the requirements to be met for compliance 
with the standards. Th e requirements are broken 
down in various segments. Th e major categories of 
requirements are:

• Social and environmental management system
• Social and environmental assessment
• Organizational capacity
• Training
• Community engagement
• Monitoring
• Reporting
• Various risk management and mitigation areas

Th ese guidelines are extremely eff ective because they 
provide a simple yet thorough checklist of require-
ments. 

In addition to the performance standards, there are 
guidance notes that provide guidance to organiza-
tions in meeting these standards. Th ere are specifi c 
guidance notes for each of the eight standards.

Common Usage

Th ese performance standards are applied voluntarily 
by any organization choosing to do so. If the organiza-
tions require, they can get themselves audited by IFC. 
Th e IFC categories the organizations into three levels:

• Category A – Projects expected to have signifi -
cant adverse social and/or environmental impacts 
that are diverse, irreversible, or unprecedented

• Category B – Projects expected to have limited ad-
verse social and/or environmental impacts that can 
be readily addressed through mitigation measures.
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• Category C – Projects expected to have minimal 
or no adverse impacts, including certain fi nancial 
intermediary projects.

• Category FI – Investments in fi nancial interme-
diaries that themselves have no adverse social 
and/or environmental impacts but may fi nance 
subprojects with potential impacts.

Th e ultimate aim of any organization reporting on 
this framework should be to become a Category C.

IFC applies these performance standards to all the 
projects it fi nances to minimize their impact on the 
environment and on aff ected communities. Th ese 
standards have been taken up across the fi nancial 
sector and are now routinely applied to infrastruc-
ture and development projects especially those in the 
developing world. Th ese standards are also increas-
ingly being adopted by private sector, governmental 
and non-governmental organizations.

Comparati ve Framework

Figure 3.5: Visual Map of IFC Performance Standard Scores

Th e IFC Performance Standard scores as shown 
above on each of the four critical aspects of 
strengths, improvement areas, external desirability, 
and ease of adherence.

Strengths: IFC performance standards score 4 on 
this aspect. It scores high on strengths because of its 

comprehensiveness and simplicity. Th e performance 
standards comprehensively cover a wide variety of 
sustainability aspects and yet make the guidelines 
and requirements simple. Th is is the biggest source 
of its strength. Th e fact that these are guidelines 
of a body related to the World Bank make it more 
signifi cant. 

Improvement Areas: IFC performance standards 
score a 4 on this aspect too, indicating that though 
there is a scope for improvement, it is not defi cient 
in its present form. Th e IFC performance standards 
were developed for individual projects fi nanced by 
IFC. Th ese were not designed to be standards for the 
organizations, through they are increasing being used 
for that purpose. IFC standards need to evolve on 
this front, so as to become more relevant for organi-
zations.

External Desirability: IFC scores a moderate 3 on 
this aspect. Th is is because of the facts that these 
guidelines are by an organization related to the 
World Bank and that these are comprehensive. A lot 
of private sector organizations fi nancing develop-
mental projects also are utilizing this making this a 
well known and accepted performance standard.

Ease of Adherence: Th e IFC performance standards 
score a moderate 3 on this aspect. Th is is due to the 
fact that the wide variety of sustainability topics that 
it covers makes it diffi  cult to track and measure these 
areas. But the simplicity of the requirements in an 
easy checklist form makes it easy to comply with. 

Resources to learn more: http://www.ifc.org/

NORDIC SWAN ECOLABEL

Th e Nordic Swan Ecolabel, promoted by the Scan-
dinavian governments as an international standard, 
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is awarded to products meeting appropriate criteria 
that reduce environmental impact. Th e Nordic Eco-
label’s philosophy of creating a sustainable society is 
through sustainable consumerism. To achieve this 
goal, consumers should choose ecolabelled products 
and companies should brand their products and 
services with the Nordic Ecolabel.

Th e Swan is the offi  cial Nordic ecolabel, introduced 
by the Nordic Council of Ministers. Th e activities 
within Nordic Ecolabelling are coordinated by the 
Nordic Ecolabelling Board.

Th e mission of this ecolabelling initiative is to reduce 
the consumer burden on the environment. Th rough 
ecolabelling consumers are encouraged to shop with 
a green conscience, thus contributing to a better 
society. Th is preference by consumers will in turn 
motivate manufacturers to develop environment 
friendly products and services.

Overview

Products carrying the Swan label meet extremely 
high environmental standards. Th e Swan takes into 
consideration the product’s impact on the environ-
ment from the raw material to waste, i.e. throughout 
the product’s lifecycle. Th e Swan also sets criteria 
with regard to quality and performance. Th e Swan 
label lays down specifi c criteria for diff erent product 
groups.

To select the product groups that are most suitable 
for ecolabelling, Swan investigates their relevance, 
potential, and how they can be managed.

Relevance is assessed according to the specifi c envi-
ronmental problems relating to the product group 
and how wide they are in scope.

Potential is evaluated by looking at the possible envi-
ronmental gain within the product group.

Steerability is a measure of how the product, activity 
or problem might be aff ected by the ecolabel.

Once a criteria document for a specifi c product 
group has been developed, companies can apply for 
the right to use the Swan label on their product via 
a licensing process. When applying for a licence, the 
product in question must belong to one of the prod-
uct groups for which criteria are available. 

Reporti ng Guidelines

Th e guidelines for reporting or certifi cation are pro-
vided in the form of criteria documents for diff erent 
product groups. Th e criteria documents begin by 
specifying the products that the criteria document is 
applicable for. It then lays down diff erent categories 
of requirements for the certifi cation. Each category 
of requirements may have several requirements each 
of which are assessed with a “yes” or “no” during the 
appraisal process. Th e major requirement categories 
are listed below:

• Environmental requirements
• Performance requirements
• Quality and regulatory requirements
• Eff ectiveness requirements
• Packaging and information requirements

Common Usage

Companies obtain the right to use the Swan label on 
their product via a licensing process. When applying 
for a license, the product in question must belong 
to one of the product groups for which criteria are 
available. Companies which perform their manu-
facturing in Sweden, Norway, Finland, or Denmark 
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should apply in their own country. Other compa-
nies apply in the country in which the Swan labeled 
products will mainly be sold. Once the application 
is received, the Nordic Ecolabelling Board or its 
member offi  ces in respective countries appraises the 
product and the production processes according to 
the criteria document. If the criteria is met the Nor-
dic Swan Ecolabel is awarded to the product and can 
be used by the organization for its marketing.

Th e Nordic Swan Ecolabel is mostly used by a vast 
variety of manufacturing companies for their prod-
ucts. Th ere are guidelines for many diff erent product 
groups and almost any organization manufacturing 
products can uses it. Th is label is most popular in 
the Scandinavian countries of Denmark, Norway, 
Iceland, Sweden, and Finaland. Th ey are also exten-
sively used in the rest of the Europe and is increas-
ingly fi nding value in the US.

Comparati ve Framework

Figure 3.6: Visual Map of Nordic Swan Ecolabel scores

Th e Nordic Swan Ecolabel scores as shown above 
on each of the four critical aspects of strengths, 
improvement areas, external desirability, and ease of 
adherence.

Strengths: Th e Ecolabel scores a moderate 3 on this 
aspect. Th is is because of the fact that the criteria 

requirements are well defi ned for product groups 
that have been covered. However, there are product 
groups relating to computer products or heavy ma-
chinery which have not been addressed yet. Also this 
is not applicable to any services, which is a limitation 
of this ecolabel.

Improvement Areas: Th e Nordic Swan scores a 
moderate 3 on this aspect. Th is is due to the fact that 
it does well for what it is designed, i.e. create an ef-
fective branding for eco-friendly products. However, 
the improvement areas for this include making it 
relevant for more product groups, services organiza-
tions, and government and non-government orga-
nizations. Also expanding its geographic reach is an 
improvement area.

External Desirability: Th e external desirability of this 
label scores a low 2. It is recognized mostly in Scan-
dinavian countries. Although it is becoming more 
popular in the rest of the EU and US, it has some way 
to go before it can be said to be universally desirable.

Ease of Adherence: Th e Nordic Swan Ecolabel scores a 
low 2 on this aspect. Th is is because the requirements 
as laid out by the criteria documents are numerous 
and stringent. Hence, the parameters for these are 
diffi  cult and numerous to measure and manage. Also 
what makes this more diffi  cult is that the appraisal 
process uses a strict “yes” or “no” mechanism for 
evaluating each of the requirements. Th is infl exible 
methodology presents additional challenges.

Resources to learn more: http://www.ecolabel.nu/
nordic_eco2

http://www.svanen.nu/Default.
aspx?tabName=StartPage
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CRADLE-TO-CRADLESM CERTIFICATION (LIFE 
CYCLE ASSESSMENT)

Cradle-to-Cradle certifi cation provides a company 
with a means to tangibly and credibly measure 
achievement in environmentally-intelligent design 
and helps customers purchase and specify products 
that are pursuing a broader defi nition of quality. 
Th is means using environmentally safe and healthy 
materials; design for material reutilization, such as 
recycling or composting; the use of renewable energy 
and energy effi  ciency; effi  cient use of water, and 
maximum water quality associated with production; 
and instituting strategies for social responsibility

Th is certifi cation is based on the Life Cycle Assessment 
(LCA) principle. LCA is a fair, holistic assessment that 
includes the analysis of all process elements, including 
raw material extraction, processing, manufacturing, 
distribution, use, and end of life outcome, including 
all intervening transportation steps. LCA as the basis 
of this certifi cation is the single most important factor 
making it credible and scientifi cally accurate. 

Th ere are other credible LCA certifi cations available. 
However MBDC Cradle-to Cradle-Certifi cation 
stands out among them.

Overview

Cradle-to-Cradle design is a revolutionary approach to 
the redesign of human industry based on the convic-
tion that rigorous science and design can move human 
industry beyond simple concerns for “sustainability. 
McDonough Braungart Design Chemistry (MBDC) 
has developed this certifi cation program for the com-
panies to have their materials and products certifi ed 
on the Cradle-to-Cradle principles.

Th e certifi cation program includes requirements for:

• Product/material transparency and human/envi-

ronmental health characteristics of materials 
• Product/material reutilization 
• Production energy 
• Water use at manufacturing facility 
• Social fairness/corporate ethics 

Th is certifi cation program applies to materials, 
sub-assemblies and fi nished products. Th is program 
does not address performance concerns associated 
with any and all products that qualify for Cradle-to-
Cradle certifi cation. Cradle-to-Cradle certifi cation 
is a four-tiered approach consisting of Basic, Silver, 
Gold, and Platinum levels to refl ect continuing im-
provement along the Cradle-to-Cradle trajectory.

Reporti ng Guidelines

REQUIREMENTS FOR CERTIFICATION CONSIDERATION

A complete bill of materials (BoM) is required before 
a proposal for certifi cation can be generated. Once 
the proposal has been accepted, the following infor-
mation is required for consideration as a Cradle-to-
Cradle Basic- or Silver-certifi ed product: 

• Complete ingredient formulations for all materi-
als used in the product. 

• Recycled content and weight of all materials used 
in the product 

• Annual energy required for manufacture of prod-
uct and source(s) of that energy 

• Water stewardship guidelines document 
• Fair labor/corporate ethics guideline document 

Th e following additional information is required for 
consideration as a Cradle-to-Cradle Gold-certifi ed 
product: 

• Indoor air quality emissions data 
• Data demonstrating that fi nal assembly/manu-

facture is at least 50 percent renewably powered 
• A complete water audit 
• Documentation that a third-party social accredi-
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tation exercise is underway, or documentation 
that an internal social audit has been done 

Th e following additional information is required for 
consideration as a Cradle-to-Cradle Platinum certi-
fi ed product: 

• Data demonstrating that fi nal assembly/manu-
facture is 100 percent renewably powered and 
that the entire embodied energy of the product is 
at least 50 percent renewably powered 

• Documentation describing innovative strategies 
employed to greatly improve water discharge 
quality or greatly reduce water use 

• Documentation that a third-party social accredi-
tation has been completed 

REQUIREMENTS FOR ANNUAL RECERTIFICATION

Th e following is required for annual recertifi cation: 

• Current BoM highlighting any changes to mate-
rials or suppliers 

• Progress on phase out of problematic substances 
(if required) 

• Current energy numbers (if diff erent from initial 
submission) 

• All additional documents required if applicant is 
seeking a higher certifi cation level 

Besides these there are detailed requirements under 
the following areas to qualify for certifi cation:

• Material health
• Material re-utilization/redesign for the environment
• Energy
• Water
• Social responsibility

Common Usage

Cradle-to-Cradle certifi cation is a four-tiered ap-
proach consisting of Basic, Silver, Gold, and Plati-

num levels to refl ect continuing improvement along 
the cradle-to-cradle trajectory. Organizations apply 
for a certifi cation and are awarded one of the four 
levels. Every year the organizations are required to 
get themselves recertifi ed. Along the path of recerti-
fi cation organizations are expected to improve their 
certifi cation level.

Th is certifi cation program applies to materials, sub-
assemblies and fi nished products. Special consid-
erations will be given to certain classes of products 
(e.g., VOC emission standards will be applicable to 
indoor products only, re-utilization criteria will be 
applied to the substrate, rather than the material, for 
paint and other coating products, etc.). In the case of 
technical nutrient based products where a take back 
system is in eff ect and there is a well-defi ned chain of 
custody, certain rare, high value, but potentially toxic 
substances (e.g., cadmium, silver, etc.) may be appro-
priate and eff ective substances as defi ned in use. 

Th is program does not address performance concerns 
associated with any and all products that qualify for 
Cradle-to-Cradle certifi cation.

Comparati ve Framework

Figure 3.7: Visual Map of MBDC Cradle-to-Cradle Certifi ca-
tion scores

Th e MBDC-Cradle to-Cradle scores as shown above 
on each of the four critical aspects of strengths, 
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improvement areas, external desirability, and ease of 
adherence.

Strengths: Th e MBDC Cradle-to-Cradle framework 
scores a high 5 on this aspect. Th is is because of the 
fact that this framework is based on the scientifi c and 
well accepted LCA methodology. As it is based on a 
scientifi c and well researched methodology, it very 
eff ectively measures all aspects of sustainability and 
provides assistance and a development framework to 
organizations for improvement.

Improvement Areas: Th e MBDC Cradle-to-Cradle 
framework scores a moderate 3 on this aspect. Th is is 
due to the fact that there is scope for this framework 
to be applicable to more products and services. Th is 
framework is mostly applicable for materials, sub-
assemblies, fi nished products and henceforth manu-
facturing organizations. Th is framework can be made 
more readily applicable for service, governmental 
and non-governmental organizations.

External Desirability: Th e MBDC Cradle-to-Cradle 
framework scores a moderate 3 on this aspect. In 
spite of being such a scientifi c framework and one 
that is based on the LCA methodology the visibil-
ity of this certifi cation is low and hence its external 
desirability is not too high. Also, the fact that it 
applies mostly to materials and manufacturing limits 
its desirability.

Ease of Adherence: Th e MBDC Cradle-to-Cradle 
framework scores a 4 on this aspect. Th is is because 
of the fact that there are simple and detailed guide-
lines for adhering to this certifi cation. Also, the fact 
that this framework adopts a tiered approach makes 
it easy to comply with.

Resources to learn more: http://www.mbdc.com/
c2c/index.php

ISO 26000

Th e International Organization for Standardization 
(ISO) has decided to launch the development of an 
international standard providing guidelines for social 
responsibility (SR). Th e guidance standard will be 
published in 2010 as ISO 26000 and be voluntary 
to use. It will not include requirements and will thus 
not be a certifi cation standard.

ISO has chosen the Swedish Standards Institute (SIS) 
and the Brazilian Association of Technical Standards 
(ABNT) to provide the joint leadership of the ISO 
Working Group on Social Responsibility (WG SR).

Th e need for organizations in both public and pri-
vate sectors to behave in a socially responsible way is 
becoming a generalized requirement of society. It is 
shared by the stakeholder groups that are participat-
ing in the WG SR to develop ISO 26000: industry, 
government, labour, consumers, nongovernmental 
organizations, and others, in addition to geographi-
cal and gender-based balance. It is the wide variety 
of stakeholder groups and the industry participation 
which makes this standard relevant.

Overview

In January 2005, a working group was established 
within ISO, to develop an international standard 
providing guidelines for SR. Th e objective is to pro-
duce a guidance document, written in plain language 
that is understandable and usable by non-specialists, 
and not a specifi cation document intended for third-
party certifi cation.

Th e work is intended to add value to, and not re-
place, existing inter-governmental agreements with 
relevance to social responsibility, such as the United 
Nations Universal Declaration of Human Rights, 
and those adopted by the International Labour Or-
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ganization (ILO). Th e standard should be usable for 
organizations of all sizes, in countries at every stage 
of development.

According to the new work item proposal the stan-
dard should: 

• Assist organizations in addressing their social 
responsibilities while respecting cultural, societal, 
environmental and legal diff erences and econom-
ic development conditions 

• Provide practical guidance related to operational-
izing social responsibility, identifying and engag-
ing with stakeholders, and enhancing credibility 
of reports and claims made about social responsi-
bility

• Emphasise performance results and improvement 
• Increase confi dence and satisfaction in organiza-

tions among their customers and other stake-
holders 

• Be consistent with and not in confl ict with exist-
ing documents, international treaties and con-
ventions and existing ISO standards

• Not be intended to reduce government’s author-
ity to address the social responsibility of organi-
zations

• Promote common terminology in the social 
responsibility fi eld 

• Broaden awareness of social responsibility. 

Reporti ng Guidelines

ISO 26000 will not include requirements and will 
thus not be a certifi cation standard. Instead, it will 
make suggestions and will be a guidance standard to 
be used voluntarily.

Th e guidelines include the following:

• Scope of SR
• Principles of SR

• Recognizing SR and engaging stakeholders
• Guidance on SR core subjects
• Organizational governance
• Human rights
• Labor practices
• Environment
• Fair operating practices
• Consumer issues
• Community involvement and development
• Guidance on integrating SR throughout an orga-

nization

Common Usage

Th e ISO 26000 is not yet fully developed and 
published and hence is not being used by organiza-
tions. However, once it is ready and published it is 
expected that a wide variety of organizations includ-
ing private, for-profi t, non-profi t, governmental, and 
non-governmental will adopt this standard towards 
organizational improvement. A number of signifi -
cant organizations which are a part of the working 
group for the ISO 26000 are already committed to 
it, because they understand the importance of SR 
and sustainability overall.

Comparati ve Framework

Figure 3.8: Visual Map of ISO 26000 scores

Th e ISO 26000 scores as shown above on each of the 
four critical aspects of strengths, improvement areas, 
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external desirability, and ease of adherence. Th ese 
scores are subjective as this standard is still under de-
velopment and these scores have been assigned on the 
basis of ISO 26000 Committee Draft 2008-12-15

Strengths: Th e ISO 26000 standard scores a mod-
erately high 4 on this aspect. Th is is because it is 
being developed in consultation with a wide variety 
of stakeholders which include eminent organizations 
from the industry and other organizations like the 
SIS. Th e scope of the standards and its relevance is 
quite wide.

Improvement Areas: Th e ISO 26000 standard scores 
a moderate 3 on this aspect. Th is is because the 
standard is still under development. Even though 
it addresses in detail key areas of sustainability and 
SR, there are other topics that can be included. Also, 
the guidance standards can be better organized to 
increase the compliance.

External Desirability: Th e ISO 26000 standard 
scores a moderate 3 on this aspect. Th is is because 
the fi nal version is not yet published therefore the 
external visibility and application of this standard is 
very less. However, a large number of organizations, 
who are stakeholders in the development of this 
standard are committed to it. Th is is the reason for 
its moderate score on this aspect.

Ease of Adherence: Th e ISO 26000 scores a high 4 
on this aspect. Th is is because the standard is just 
a guidance standard and there are no requirements 
for it. It will be fairly easy to comply with sections 
of this standard. However, for complete compliance 
and monitoring of all the required details in their 
present organization will not be very easy.

Resources to learn more: http://
isotc.iso.org/livelink/livelink/fet

ch/2000/2122/830949/3934883/3935096/home.
html?nodeid=4451259&vernum=0

ISO 14000

ISO 14000 as the name suggests is a family of 
standards and certifi cations developed and man-
aged by the ISO. Th e ISO 14000 family addresses 
various aspects of environmental management. Th e 
very fi rst two standards, ISO 14001:2004 and ISO 
14004:2004 deal with environmental management 
systems (EMS). ISO 14001:2004 provides the re-
quirements for an EMS and ISO 14004:2004 gives 
general EMS guidelines. 

Th e other standards and guidelines in the family 
address specifi c environmental aspects, including: 
labeling, performance evaluation, life cycle analysis, 
communication, and auditing. 

Overview

An EMS that meets the requirements of ISO 
14001:2004 is a management tool enabling an orga-
nization of any size or type to:

• Identify and control the environmental impact of 
its activities, products, or services

• Improve its environmental performance continu-
ally

• Implement a systematic approach to setting en-
vironmental objectives and targets, to achieving 
these and to demonstrating that they have been 
achieved

ISO 14001:2004 does not specify levels of environ-
mental performance. If it specifi ed levels of environ-
mental performance, they would have to be specifi c 
to each business activity and this would require a 
specifi c EMS standard for each business. Th at is not 
the intention. 
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ISO has many other standards dealing with spe-
cifi c environmental issues. Th e intention of ISO 
14001:2004 is to provide a framework for a holistic, 
strategic approach to the organization’s environ-
mental policy, plans, and actions. ISO 14001:2004 
gives the generic requirements for an environmental 
management system. Th e underlying philosophy is 
that whatever the organization’s activity, the require-
ments of an eff ective EMS are the same. Th is has the 
eff ect of establishing a common reference for com-
municating about environmental management issues 
between organizations and their customers, regula-
tors, the public, and other stakeholders. 

Because ISO 14001:2004 does not lay down levels 
of environmental performance, the standard can to 
be implemented by a wide variety of organizations, 
whatever their current level of environmental ma-
turity. However, a commitment to compliance with 
applicable environmental legislation and regulations 
is required, along with a commitment to continual 
improvement—for which the EMS provides the 
framework.

In addition to these two ISO standards there are 
other ISO 14000 family standards, listed below:

• ISO 14015 environmental assessment of sites 
and organizations 

• ISO 14020 series (14020 to 14025) environmen-
tal labels and declarations 

• ISO 14031 environmental performance evalua-
tion guidelines 

• ISO 14040 series (14040 to 14049), LCA, dis-
cusses pre-production planning and environment 
goal setting

• ISO 14050 terms and defi nitions
• ISO 14062 discusses making improvements to 

environmental impact goals

• ISO 14063 environmental communication 
guidelines and examples

Reporti ng Guidelines

ISO 14004:2004 provides guidelines on the ele-
ments of an environmental management system and 
its implementation, and discusses principal issues 
involved.

ISO 14001:2004 is a tool that can be used to meet 
the following internal objectives:

• Provide assurance to management that it is in 
control of the organizational processes and activi-
ties having an impact on the environment

• Assure employees that they are working for an 
environmentally responsible organization.

ISO 14001:2004 specifi es the requirements for such 
an environmental management system. Fulfi lling 
these requirements demands objective evidence that 
can be audited to demonstrate that the environmen-
tal management system is operating eff ectively in 
conformity to the standard.

ISO 14001:2004 can also be used to meet external 
objectives: 

• Provide assurance on environmental issues to 
external stakeholders—such as customers, the 
community and regulatory agencies

• Comply with environmental regulations
• Support the organization’s claims and commu-

nication about its own environmental policies, 
plans, and actions

• Provide a framework for demonstrating con-
formity via suppliers’ declarations of confor-
mity, assessment of conformity by an external 
stakeholder—such as a business client—and for 
certifi cation of conformity by an independent 
certifi cation body
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Common Usage

Th e ISO 14000 standard is very widely used. It is 
used by a wide variety of organizations worldwide. 
Th ere are 14,000 companies worldwide who are 
certifi ed on the ISO 14000 standard and many more 
which just use the guidelines internally. 

Th is standard and certifi cation system is not specifi c 
to any particular kind of organization or industry 
and hence is very widely used.

Th e organizations that wish to only use the stan-
dards internally for their development use the ISO 
14004:2004, which only provides guidelines.

However, the organizations that wish to obtain a cer-
tifi cation use the ISO 14001:2004, which provides 
requirements and mandates objectives evidence for 
these which can be audited.

Comparati ve Framework

Figure 3.9: Visual Map of ISO 14000 Scores

Th e ISO 14000 scores as shown above on each of the 
four critical aspects of strengths, improvement areas, 
external desirability, and ease of adherence. 

Strengths: Th e ISO 14000 standard scores a moder-
ately high 4 on this aspect. Th is is because it covers 
a wide variety of topics under environmental man-
agement and has a family of diff erent standards for 

diff erent purposes. Also, the fact that it is developed 
and managed by ISO, a reputed body for developing 
and managing standards, lends strength to it.

Improvement Areas: Th e ISO 14000 scores a mod-
erately high 4 on this aspect, because it has a whole 
family of standards that deal with various issues. 
Hence, it provides a rich developmental; framework 
for organizations wishing to include sustainability as 
a theme in their corporate philosophy. However, an 
area of improvement for this is the inclusion of the 
social context of sustainability which seems to be ad-
dressed less in this standard.

External Desirability: Th e external desirability of this 
standard is very high and hence the ISO 14000 scores 
a 5 on this aspect. It is one of the most widely used 
standards across the world, with more than 14,000 
companies certifi ed on it and more using it. It is also 
popular in diff erent geographies across the world.

Ease of Adherence: Th e ISO 14000 scores a high 5 
on this aspect. Th is is because of the fact that ISO 
14004:2004 only provides guidelines and lays down 
no requirements to be complied with. It only re-
quires a commitment for continuous improvement. 
Th e decoupling of the guidelines standard from the 
certifi cation has made it an easy standard.

Resources to learn more: http://www.iso.org/iso/
iso_14000_essentials

UN GLOBAL COMPACT

Th e UN Global Compact is a strategic policy initia-
tive for businesses that are committed to aligning 
their operations and strategies with ten universally 
accepted principles in the areas of human rights, 
labor, environment and anti-corruption. By doing 
so, business, as a primary agent driving globalization, 
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can help ensure that markets, commerce, technology 
and fi nance advance in ways that benefi t economies 
and societies everywhere.

Th e UN Global Compact Board, appointed and 
chaired by the United Nations Secretary-General, is 
designed as a multi-stakeholder body, providing on-
going strategic and policy advice for the initiative as 
a whole and making recommendations to the Global 
Compact Offi  ce, participants and other stakehold-
ers. It comprises four constituency groups—business, 
civil society, labor, and the UN. 

Th e UN Global Compact has two objectives:

1. Mainstream the ten principles in business activi-
ties around the world 

2. Catalyze actions in support of broader UN goals, 
including the Millennium Development Goals 
(MDGs) 

With these twin and complementary objectives in 
mind, the Global Compact has shaped an initiative 
that provides collaborative solutions to the most 
fundamental challenges facing both business and so-
ciety. Th e Global Compact seeks to combine the best 
properties of the UN, such as moral authority and 
convening power, with the private sector’s solution-
fi nding strengths, and the expertise and capacities of 
a range of key stakeholders. Th e initiative is global 
and local; private and public; voluntary yet account-
able. Th e Global Compact has a unique constellation 
of participants and stakeholders—bringing compa-
nies together with governments, civil society, labor, 
the UN, and other key interests.

Overview

Th e UN Global Compact’s ten principles in the areas 
of human rights, labour, the environment and anti-
corruption enjoy universal consensus and are derived 

from the following:

• Th e Universal Declaration of Human Rights 
• Th e International Labour Organization’s Decla-

ration on Fundamental Principles and Rights at 
Work 

• Th e Rio Declaration on Environment and Devel-
opment 

• Th e United Nations Convention Against Cor-
ruption 

Th e Global Compact asks companies to embrace, 
support and enact, within their sphere of infl uence, a 
set of core values in the areas of human rights, labor 
standards, the environment, and anti-corruption. 
Th ese ten principles include:

Human Rights
• Principle 1: businesses should support and 

respect the protection of internationally pro-
claimed human rights

• Principle 2: make sure that they are not complicit 
in human rights abuses  

Labour Standards
• Principle 3: businesses should uphold the free-

dom of association and the eff ective recognition 
of the right to collective bargaining

• Principle 4: the elimination of all forms of forced 
and compulsory labour

• Principle 5: the eff ective abolition of child labour
• Principle 6: the elimination of discrimination in 

respect of employment and occupation
Environment
• Principle 7: businesses should support a precau-

tionary approach to environmental challenges
• Principle 8: undertake initiatives to promote 

greater environmental responsibility
• Principle 9: encourage the development and dif-

fusion of environmentally friendly technologies  
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Anti-Corruption
• Principle 10: businesses should work against cor-

ruption in all its forms, including extortion and 
bribery

Reporti ng Guidelines

Th e Global Compact expects companies to take 
actions in line with their commitment and requires 
participants to communicate annually on their cor-
porate responsibility eff orts. A Communication on 
Progress (COP) is a public communication to stake-
holders (e.g., consumers, employees, organized labor, 
civil society, investors, media, government) on the 
progress the company has made in implementing the 
ten principles and, where appropriate, in supporting 
UN goals through partnerships. Th e COP policy is 
based on the concepts of public accountability, trans-
parency and continuous improvement.

Th e COP policy is expected to be implemented by 
the participating companies via the below mentioned 
steps:

STEP 1: CREATING AN ANNUAL COP

While there is no single COP structure, the commu-
nication must include three elements:

• A statement of continued support for the Global 
Compact, articulating the benefi ts of engagement 
for the company and signed by the chief execu-
tive, chairman or equivalent.

• A description of practical actions (i.e., com-
mitments, systems, activities) the company has 
taken during the previous year to implement 
the Global Compact principles and to support 
broader development goals.

• A measurement of outcomes using, as much 
as possible, indicators or metrics such as those 
developed by the Global Reporting Initiative’s 
(GRI) Sustainability Reporting Guidelines.

STEP 2: SHARING THE COP WITH THE COMPANY’S 
STAKEHOLDERS

A COP is not a communication with the Global 
Compact Offi  ce or a Global Compact Local Net-
work. Rather, it is a communication from a company 
to its stakeholders on progress made in implement-
ing the ten principles. When possible, a COP should 
be integrated into a company’s existing communica-
tion with stakeholders, such as an annual CSR or 
sustainability report. A stand-alone COP should be 
created only if a company has no other vehicle to 
report on corporate citizenship issues.

Just as important as the medium chosen to com-
municate progress is the method of distributing a 
COP to stakeholders. Companies should use the 
established methods for stakeholder communication, 
particularly as they relate to sustainability informa-
tion (e.g., Websites, direct mailings, employee alerts). 
Posting a COP on the Global Compact Website—al-
though required—is not considered a suffi  cient eff ort 
to share the information with company stakeholders.

STEP 3: POSTING THE COP TO THE GLOBAL COMPACT 
WEBSITE

Companies are expected to post an electronic version 
of their COP (and, if available, a link to the COP 
on the corporate Website) on the Global Compact 
Website. Additionally, they are asked to describe how 
the COP is being made available to stakeholders. 
Th is should be done as soon as possible after release 
of the COP.

In addition to these reporting guidelines, the UN 
Global Compact also has guidance recommenda-
tions on how to put into practice each of the ten 
principles.
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Common Usage

Th e UN Global Compact has a large number of or-
ganizations and companies participating in it. While 
providing a long list of explicit suggested actions, 
participating companies are free to pick and choose 
how to support the ten general principles. 

Th e list of organizations which participate in this ini-
tiative is very varied. It includes small and medium 
enterprises (SMEs), non-governmental organizations 
(NGOs), big companies, public sector organizations, 
local businesses, and academic institutions. Approxi-
mately 7,000 organizations worldwide participate in 
this initiative.

Comparati ve Framework 

Figure 3.10: Visual Map of UN Global Compact scores

Th e UN Global Compact scores as shown above on 
each of the four critical aspects of strengths, im-
provement areas, external desirability, and ease of 
adherence. 

Strengths: Th e UN Global Compact scores a moder-
ate 3 on this aspect. Th is is because of the way it is 
implemented. Th e UN Global Compact defi nes the 
core ten principles and leaves it to the participating 
companies to implement them as they deem fi t. It 
does not have detailed requirements or even guide-
lines as how to implement these. However, since it 

covers a wide array of sustainability topics it scores 
moderately.

Improvement Areas: Th e UN Global Compact 
scores a low 2 on this aspect. Th is is primarily due to 
two reasons. Th e fi rst big area of improvement is the 
fl exibility that it aff ords to organizations to pick and 
choose while implementing the ten principles. Th e 
implementation of the principles should be made 
more binding and comprehensive. Th e second im-
provement area is the development of a detailed set 
of guidelines for implementing the ten principles.

External Desirability: Th e UN Global Compact 
scores a low 2 on this aspect. Th is is because par-
ticipation in this initiative is seen as a low hanging 
fruit. Th is has led to a large number of organizations 
adopting it, some of whom have been criticized only 
for paying lip service to UN Global Compact and 
violating the principles of UN Global Compact in 
practice. Th is has hurt the brand image.

Ease of Adherence: Th e UN Global Compact scores 
a high 5 on this aspect. Th is is due to the fact that 
the implementation of the ten principles is left to the 
participating organizations. Th e organizations are 
free to pick and choose the implementation of these 
principles and there are no concrete requirements, 
making this a very easy to adhere to initiative.

Resources to learn more: http://www.unglobalcom-
pact.org/

US GREEN BUILDING COUNCIL LEED 
CERTIFICATION

Th e Leadership in Energy and Environmental 
Design (LEED) is an internationally-recognized 
green building certifi cation system, providing third-
party verifi cation that a building or community was 
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designed and built using strategies aimed at improv-
ing performance across all the metrics that matter 
most: energy savings, water effi  ciency, CO2 emissions 
reduction, improved indoor environmental qual-
ity, stewardship of resources, and sensitivity to their 
impacts.

LEED provides building owners and operators a 
concise framework for identifying and implement-
ing practical and measurable green building design, 
construction, operations, and maintenance solutions.

Overview

Th e LEED Green Building Rating System™ encour-
ages and accelerates global adoption of sustainable 
green building and development practices through the 
creation and implementation of universally under-
stood and accepted tools and performance criteria.

Th e Green Building Certifi cation Institute (GBCI) 
assumes administration of LEED certifi cation for 
all commercial and institutional projects registered 
under any LEED rating system.

Th ere are LEED rating systems for diff erent kind 
of Buildings. For each of the building types there 
is a point system for certifi cation. LEED points are 
awarded on a 100-point scale, and credits are weight-
ed to refl ect their potential environmental impacts. 
Additionally, ten bonus credits are available, four of 
which address regionally specifi c environmental is-
sues. A project must satisfy all prerequisites and earn 
a minimum number of points to be certifi ed. Th e 
LEED certifi cation system assesses performance on a 
few key areas for awarding the points. Th e key areas 
are listed below:

• Sustainable sites
• Water effi  ciency
• Energy and atmosphere

• Materials and resources
• Indoor environment quality
• Location and linkages
• Awareness and education
• Innovation in design
• Regional priority

Reporti ng Guidelines

Th e LEED certifi cation system for each type of the 
building assesses the building on the nine areas men-
tioned above.

Th e seven major topics have prerequisites and credits 
which are used to assess the building. Th e seven areas 
are:

• Sustainable sites (SS)
• Water effi  ciency (WE)
• Energy and atmosphere (EA)
• Materials and resources (MR)
• Indoor environmental quality (IEQ)
• Innovation in design (ID)
• Regional priority (RP)

Out of these seven areas, there are two that do not 
have any prerequisites, but award credit for perfor-
mance. Th ese two areas are:

• Innovation in design (ID)
• Regional priority (RP)

Based on the points awarded in these areas, the 
buildings are awarded certifi cation through 100 base 
points; six possible innovation in operations and four 
regional priority points:

Certifi ed  40–49 points
Silver   50–59 points
Gold   60–79 points
Platinum  80 points and above



25

Common Usage

For getting a LEED certifi cation, the following process 
steps are followed. Th ese steps are followed after an ini-
tial assessment of sustainable building strategies early in 
the development cycle and its viability for the project.

• Assessment (Is LEED right for you?)
• Registration
• Prepare application
• Submit application
• Application review/audit
• Certifi cation

Architects, real estate professionals, facility managers, 
engineers, interior designers, landscape architects, con-
struction managers, and lenders all use LEED to help 
transform the built environment to sustainability. State 
and local governments across the country are adopting 
LEED for public-owned and funded buildings. Th ere 
are LEED initiatives in federal agencies, including the 
Departments of Defense, Agriculture, Energy, and 
State; and LEED projects in progress in 41 diff erent 
countries, including Canada, Brazil, Mexico, and India.

Comparati ve Framework

Figure 3.11: Visual Map of USGB LEED Certifi cation Scores

Th e USGBC LEED certifi cation scores as shown 
above on each of the four critical aspects of 
strengths, improvement areas, external desirability, 
and ease of adherence. 

Strengths: Th e USGBC LEED certifi cation scores 
a moderately high 4 on this aspect. Th is is due to 
the fact that it addresses the area of green buildings 
that it was designed for. It has detailed certifi cation 
system for diff erent types of building and it awards 
certifi cation on a quantitative compilation of credits.

Improvement Areas: Th e USGBC LEED certifi -
cation scores a moderate 3 on this aspect. Th is is 
due to the fact that it addresses the area that it was 
designed for; however it can improve upon the range 
of products that it is applicable for. 

External Desirability: Th e USGBC LEED certi-
fi cation scores a moderately high 4 on this aspect 
Th e external desirability of this is moderately high 
because it is regarded as one of the best standards 
when it comes to sustainable building design. Th is 
is also very relevant globally and is being used in 41 
countries.

Ease of Adherence: Th e USGBC LEED certifi ca-
tion scores a moderate 3 on this aspect. Th e Ease of 
Adherence is moderate because the requirements for 
getting a certifi cation are very simple and straight-
forward. Th e preparation for getting a certifi cation is 
also easy since it is a quantitative assessment. How-
ever, the challenges in getting this certifi cation are 
due to the fact that sustainable building design is a 
new area and very few building are designed to be 
compliant with the certifi cation. 

Resources to learn more: http://www.usgbc.org/

AA1000

AccountAbility’s standards, the AA1000 Series, are 
principles-based standards for helping organizations 
become more accountable, responsible and sustain-
able. Th ey are for use by any type of organization 
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from multinational businesses, to SMEs, govern-
ments, and civil society organizations. 

Th is standard was developed and is managed by 
the Institute for Social and Ethical Accountability 
(ISEA), also known as AccountAbility. It is an inter-
national membership organization based in the UK. 
It exists to encourage ethical behavior in business 
and non-profi t organizations

Overview

Th e AA1000 series of standards consists of:

• AA1000 AccountAbility Principles Standard 
(AA1000APS): It provides a framework for an 
organization to use in order to better identify, 
understand, prioritize and respond to its sustain-
ability challenges.

• AA1000 Assurance Standard (AA1000AS) is a 
leading international standard used to provide as-
surance on publicly available sustainability infor-
mation, particularly CSR/Sustainability reports. 

• Th e AA1000 Stakeholder Engagement Standard 
(AA1000SES) provides a framework to help 
organizations ensuring stakeholder engagement 
processes are robust and deliver results. 

Reporti ng Guidelines

AA1000 APS: Th ere are three AA1000 AccountAbil-
ity principles, one of which is a foundation principle.

• Th e Foundation Principle of Inclusivity
• Th e Principle of Materiality
- Th e Principle of Responsiveness
Th e foundation principle of inclusivity is necessary 
for the achievement of materiality and responsive-
ness. Together, the three principles support the re-
alization of accountability. Inclusivity is the starting 
point for determining materiality. Th e materiality 

process determines the most relevant and signifi -
cant issues for an organization and its stakeholders. 
Responsiveness is the decisions, actions, and perfor-
mance related to those material issues.

AA1000 AS: Th e AA1000AS (2008) is an interna-
tionally accepted, freely available standard that pro-
vides the requirements for conducting sustainability 
assurance. Sustainability assurance in accordance 
with the AA1000AS (2008) evaluates and provides 
conclusions on the nature and extent of adherence 
to the AA1000 AccountAbility Principles, and where 
applicable, the quality of publicly disclosed informa-
tion on sustainability performance.

Th is standard is primarily intended for use by 
sustainability assurance practitioners and providers. 
Th is standard may also be useful to report preparers 
seeking assurance in accordance with this standard, 
as well as to users of sustainability assurance reports 
and statements and other standards developers.

Th e standard covers:

• Th e use of the standard
• Accepting an engagement where the standard is 

used
• Performing an engagement in accordance with 

the standard

It relies on mandatory reference to the AA1000 
AccountAbility Principles Standard (2008) and is 
supported by guidance provided in the guidance for 
the use of AA1000AS (2008).

AA1000SES: Th e AA1000 Stakeholder Engagement 
Standard (AA1000SES) is a generally applicable, 
open-source framework for improving the quality of 
the design, implementation, assessment, communi-
cation and assurance of stakeholder engagement.
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Th e cornerstone of this standard includes guidelines 
on the following:

• Requirements for quality stakeholder engagement
• Guidance on the requirements for quality stake-

holder engagement
• Th e quality of stakeholder engagement practice

Common Usage

Th is AccountAbility Principle Standard and As-
surance Standard is utilized by a large variety of 
for-profi t organizations. It is one of the foremost 
assurance standards that are used by large corpora-
tions. Th is standard is primarily intended for use by 
sustainability assurance practitioners and providers. 
It is also useful to companies that want to include 
assurance for their sustainability report—generally 
large companies in “high-impact” industries.

Comparati ve Framework

Figure 3.12: Visual Map of AA1000 Standards scores

Th e AA1000 standards scores as shown above on 
each of the four critical aspects of strengths, im-
provement areas, external desirability, and ease of 
adherence. 

Strengths: Th e AA1000 standard scores a moderately 
high 4 on this aspect. Th is is because it has detailed 
guidelines and accountability principles in addition 
to having detailed requirements for assurance stan-
dards. Th e fact that the AccountAbility principles 
standard has been decoupled from the assurance 
standards lends a lot of strength to it.

Improvement Areas: Th e AA1000 standard scores a 
moderately high 4 on this aspect. Th is is because it 
is very comprehensive for the purpose it is used for. 
However, more details can be added to the various 
aspects of sustainability.

External Desirability: Th e AA1000 standard scores a 
high 5 on this aspect because it is a standard that it 
used by assurance providers in addition to large cor-
porations. Th is standard and certifi cation is utilized 
by large for-profi t organizations the world over and 
is popular.

Ease of Adherence: Th e AA1000 standard scores a 
moderate 3 on this aspect. Th e number of data pa-
rameters that need to be collected and monitored are 
neither too extensive, nor too little. Also the fact that 
the AA1000 APS has just guidelines and does not 
have requirements for certifi cation makes it moder-
ately easy to adhere to.

Resources to learn more: http://www.accountabil-
ity21.net/aa1000series
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Presented below is a list and concise description of 
sustainability certifi cations and standards. Some of 
these are not purely sustainability standards, but are 
more green or eco-friendly standards. However, all of 
them are useful options for businesses.

Th e list of standards and certifi cations is exhaustive. 
However the standards below have been chosen with 
a focus on credibility and relevance to a broader 
group of companies.

ENERGY STAR

ENERGY STAR, which began in 1992, is a dynamic 
government/industry partnership that off ers busi-
nesses and consumers energy-effi  cient solutions, 
making it easy to save money while protecting the 
environment for future generations. 

Each partner type off ers a unique opportunity to 
leverage ENERGY STAR. A joint agency program 
supported by the US Environmental Protection 
Agency (EPA) and the Department of Energy 
(DOE), the ENERGY STAR label appears on 
major appliances, offi  ce equipment, lighting, home 
electronics, new homes, commercial and industrial 
buildings, and more. 

Results are already adding up. With the help of 
ENERGY STAR, Americans saved enough energy 
in 2006 alone to avoid greenhouse gas emissions 
equivalent to those from 25 million cars—all while 
saving $14 billion on their utility bills. 

TSM 

Th e Mining Association of Canada (MAC) has em-
barked upon an ambitious and important initiative 
called Towards Sustainable Mining (TSM), which 

is designed to enhance the industry’s reputation by 
improving its environmental, social and economic 
performance, while aligning its actions with the 
priorities and values of its communities of inter-
est. It focuses on improving the mining industry’s 
sustainable development performance. It focuses on 
six areas: crisis communications, energy and GHG 
emissions, external outreach, tailings management, 
aboriginal relations (under development), and bio-
diversity (under development). It is one of the most 
rigorous sustainability standards, with mandatory 
auditing and external verifi cation for mining opera-
tions.

CARBONFREE™ CERTIFIED PRODUCT LABEL

CarbonFree Certifi ed Product label is an attempt 
to promote and develop life-cycle neutral carbon 
footprint products and sustainable business. Th e 
CarbonFree label is designed to allow companies to 
promote their products as being climate neutral by 
reducing and off setting the life-cycle carbon foot-
print associated with the production, shipping, op-
eration and disposal. It is administered by Carbon-
fund.org, a 501(c)(3) non-profi t organization. Th e 
labeling process consists of the following four steps:

• Having an LCA of the product 
• Registering the product
• Off setting the emissions quarterly based on 

actual unit sales of each certifi ed product with 
Carbonfund.org

• Annually reviewing the product’s footprint and 
reporting on measures the company has taken 
to reduce the climate impact of producing the 
product

Additi onal Certi fi cati ons and 
Standards



29

ENVIRONMENTALLY PREFERABLE PRODUCT

Th e phrase “environmentally preferable products” 
(EPP) was coined by the federal government in 2002 
as “products and services that have a lesser or re-
duced eff ect on human health and the environment 
when compared to other products and services that 
serve the same purpose.” 

Since then, various states and local governments have 
included EPP as a criterion for public spending. Dif-
ferent governments and non-profi ts have had their 
own criteria for EPP and it is a good idea to check 
with the agency one is dealing with for their require-
ments.

ENVIRONMENTALLY PREFERABLE 
PURCHASING

EPP enables the federal government to have a policy 
for buying green. Because of the federal govern-
ment’s enormous buying power, it is able to stimu-
late market demand for green products and services. 
Th ere is an easy index that helps determine what 
is environmentally preferable and can help green 
vendors, businesses large and small—and consumers. 
Th rough the index one can: 

• Find and evaluate information about green prod-
ucts and services

• Identify federal green buying requirements 
• Calculate the costs and benefi ts of purchasing 

choices
• Manage green purchasing processes 

THE LIVING BUILDING STANDARD

Th e Cascadia Region Green Building Council has 
developed the initial standards for a living building. 
It seeks to defi ne the greatest measure of true sus-
tainability possibly in the built environment and is 
rooted in the best current knowledge while recogniz-

ing that true sustainability is not yet possible. Due to 
the inherent exceptions of market realities, the living 
building is as close to true sustainability as currently 
possible and achieves the highest level of balance 
between the natural and built environments.

A living building is one that generates all of its own 
energy with renewable resources, captures and treats 
all of its water on site, and uses resources effi  ciently 
and for maximum beauty. Th e standard is applicable 
to existing as well as new buildings and requires a 
structure to be complete and fully operational for 
a year before it can be certifi ed as a living building. 
Th e criteria used to rate a home is focused on six dis-
tinct categories: site, energy, materials, water, indoor 
quality, beauty, and inspiration. 

FSC CERTIFICATION

Th e Forest Stewardship Council (FSC) is a reputed 
body that develops practices for sustainable forestry 
worldwide and promotes them. Th e FSC has come 
up with a certifi cation program to certify wood 
that was obtained from sustainable forest manage-
ment. In many forests around the world, logging still 
contributes to habitat destruction, water pollution, 
displacement of indigenous peoples, and violence 
against people who work in the forest and the wild-
life that dwells there. Many consumers of wood and 
paper, and many forest products companies believe 
that the link between logging and these negative im-
pacts can be broken, and that forests can be managed 
and protected at the same time. FSC certifi cation is 
one way to improve the practice of forestry.

NSF 140-2007

Th e NSF 140-2007, Sustainable Carpet Assessment 
Standard is a standard that architects designers and 
end users can use to identify carpets that have a 
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reduced environmental impact. Th e American Na-
tional Standards Institute (ANSI) approved standard 
for environmentally preferable building materials 
was introduced in late 2007.

Th e unifi ed standard for sustainable carpet is volun-
tary, inclusive, based on LCA principles, and off ers 
three levels of achievement for attaining various 
levels of reduced environmental impact (silver, gold, 
and platinum). Th e standard includes an easy-to-use 
rating system with established performance require-
ments and quantifi able metrics throughout the sup-
ply chain.

By defi ning environmental, social, and economic 
performance requirements, the standard provides 
benchmarks for continual improvement and innova-
tion within the building industry. 

FTC CERTIFICATION FOR ENVIRONMENTAL 
MARKETING CLAIMS

Developed by the U.S. Federal Trade Commission 
(FTC), this is a guide to the legal use of environmen-
tal marketing statements under Section 5 of the FTC 
Act to environmental advertising and marketing 
practices. Th e guides apply to any claim about the 
environmental attributes of a product, package or 
service in connection with the sale, off ering for sale, 
or marketing of such product, package or service 
for personal, family or household use, or for com-
mercial, institutional or industrial use. It is based on 
the broad principle that substantiation is required. 
It defi nes the criteria for making such a claim and a 
reasonable basis for it.

BEAC

Th e Board of Environmental, Health, and Safety 
Auditor Certifi cations (BEAC) is an independent, 
nonprofi t corporation established in 1997 to issue 

professional certifi cations relating to environmen-
tal, health, and safety auditing and other scientifi c 
fi elds. BEAC was originally created as a joint venture 
between Th e Institute of Internal Auditors and Th e 
Auditing Roundtable. BEAC has achieved remark-
able success since its formation and has quickly 
established itself as the worldwide certifi cation board 
of choice for top specialty auditors. 

BEAC is a member of the Council of Engineering 
and Scientifi c Specialty Boards (CESB), a third-party 
accreditation board. Th e CESB has granted full ac-
creditation to BEAC’s Certifi ed Professional Envi-
ronmental Auditor (CPEA) certifi cation. 

WATERSENSE

WaterSense is a voluntary partnership program 
sponsored by the EPA. Its mission is to protect the 
future of our nation’s water supply by promoting and 
enhancing the market for water-effi  cient products 
and services. 

Commercial and residential outdoor water use in 
the U.S. accounts for more than 7 billion gallons of 
water each day, mainly for landscape irrigation. As 
much as half of that is lost or wasted due to evapora-
tion, wind, or improper irrigation design, installa-
tion, and maintenance. As part of an overall eff ort 
to improve national water effi  ciency, WaterSense, a 
program sponsored by the EPA, is labeling certifi ca-
tion programs for landscape irrigation profession-
als that advance the principles and applications of 
water-effi  cient irrigation.

GREEN GLOBE SUSTAINABLE TOURISM 
CERTIFICATION

Green Globe is the worldwide benchmarking and 
certifi cation program for the travel and tourism 
industry and off ers a range of information and re-
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sources to help your business or community progress 
through the Green Globe program. Green Globes 
environmental reports demonstrate responsible 
behavior across the triple bottom line of economic, 
social and environmental management. 

Th is Certifi cation was developed by EC3 Global, an 
internationally recognized environmental advisory 
group. Th e participants of this program are con-
tinually challenged to improve their environmental 
performance over time, and organizations have 
indicated that the annual benchmark report is highly 
benefi cial to them as they pursue best practice. By 
improving operational effi  ciency and reducing costs 
the organizations benefi t both themselves and the 
ecology.

ECOLOGO ENVIRONMENTAL PRODUCT 
CERTIFICATION

Ecologo Environmental Product Certifi cation is a 
Canadian product certifi cation program for 300 
product categories. EcoLogo is a multi-attribute 
environmental certifi cation mark. By certifying the 
environmental leaders in more than 300 categories 
of products, EcoLogo helps environmental marketers 
win customers, and helps buyers—both consumer 
and corporate—fi nd and trust the world’s most sus-
tainable products. 

EcoLogo is more than a label; it is a marketing pro-
gram aimed at building market share for the world’s 
most sustainable products and services. Th e full 
benefi ts of the EcoLogo program include: 

• Th ird-party validation: the heart of the program 
• Consulting and information support 
• Advertising and promotion 
• Market research 

EcoLogo belongs to the Government of Canada, and 
is a founding member of the Global EcoLabelling 
Network. Th e program is stewarded by TerraChoice 
Environmental Marketing.

GREEN-E ENERGY 

Green-e Renewable Electricity Certifi cation Program 
is administered by the non-profi t Center for Re-
source Solutions and based in San Francisco,provides 
a simple way for the public to quickly identify envi-
ronmentally superior electricity 

Green-e is the nation’s leading independent renew-
able energy certifi cation and verifi cation program. 
Th e logo provides an easy way for consumers to 
quickly identify environmentally superior energy op-
tions and is used by businesses to communicate the 
purchase and/or generation of certifi ed renewable 
energy. Regardless of income, location, or property 
ownership, consumers across the U.S. can choose 
Green-e certifi ed renewable energy to ”green” their 
home and/or business. 

MSC

Th e standard by the Marine Stewardship Council 
(MSC) is the only internationally recognized set of 
environmental principles for measuring fi sheries to 
assess if they are well managed and sustainable. Th e 
MSC is an independent, global, non-profi t orga-
nization which was set up to fi nd a solution to the 
problem of overfi shing. Th ey were fi rst established 
by Unilever, the world’s largest buyer of seafood, and 
the World Wildlife Federation (WWF), the interna-
tional conservation organization, in 1997. 

Th e MSC is an independent, global, non-profi t or-
ganization which was set up to fi nd a solution to the 
problem of overfi shing. Th ey were fi rst established 
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by Unilever, the world’s largest buyer of seafood, and 
WWF, the international conservation organization, 
in 1997. In 1999 the MSC became fully indepen-
dent from both organizations and today MSC is 
funded by a wide range of organizations including 
charitable foundations and corporate organizations 
around the world. 

MSC spent two years developing an environmental 
standard for sustainable and well-managed fi sheries. 
Th is standard was put together following world-
wide consultation with scientists, fi sheries experts, 
environmental organizations and other people with 
a strong interest in preserving fi sh stocks for the 
future. 

MSC rewards environmentally responsible fi sher-
ies management and practices with their MSC blue 
product label. MSC certifi cation allows consumers 
who are concerned about overfi shing and its environ-
mental and social consequences to be able to choose 
seafood products which have been independently 
assessed against an environmental standard and 
labelled to prove it. 
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Appendix

1. GRI: http://www.globalreporting.org/
2. About GRI: http://www.globalreporting.org/

AboutGRI/
3. GRI Reporting Framework: http://www.global-

reporting.org/ReportingFramework/Reporting-
FrameworkOverview/

4. GRI Sustainability Reporting Guidelines – G3_
GuidelinesENU.pdf

5. Green Seal: http://www.greenseal.org/
6. Green Seal: http://www.greenseal.org/about/in-

dex.cfm
7. Green Seal Certifi cations: http://www.greenseal.

org/certifi cation/standards.cfm
8. Green Seal Standards: http://www.greenseal.org/

certifi cation/environmental.cfm#1
9. IFC Environmental and Social Standards: http://

www.ifc.org/ifcext/sustainability.nsf/Content/
EnvSocStandards

10. IFC Performance Standards: http://www.ifc.org/
ifcext/sustainability.nsf/Content/PerformanceS-
tandards

11. IFC Guidance Notes: http://www.ifc.org/ifcext/
sustainability.nsf/Content/GuidanceNotes

12. About IFC: http://www.ifc.org/about
13. Nordic Swan Ecolabel: http://www.svanen.nu/

Default.aspx?tabName=StartPage
14. Nordic Ecolabelling: http://www.ecolabel.nu/

nordic_eco2/
15. Nordic Ecolabelling mission: http://www.

ecolabel.nu/nordic_eco2/about_the_swan/the_
swan_s/

16. Application of Nordic Ecolabelling: http://www.
katun.com/downloads/enviro-nordic-swan.pdf

17. Nordic Ecolabelling Criteria: http://www.ecola-
bel.nu/nordic_eco2/criteria_d/

18. Nordic Product Groups Criteria: http://www.
svanen.nu/Default.aspx?tabName=CriteriaEng&
menuItemID=7056

19. Life Cycle Assessment: http://green.wikia.com/
wiki/Certifi cation_of_Green_Products

20. MBDC Cradle to Cradle Certifi cation: http://
www.mbdc.com/c2c/index.php

21. MBDC Cradle to Cradle Certifi cation Guide-
lines: http://www.mbdc.com/docs/Outline_Cer-
tifi cationV2_1_1.pdf 

22. Organizations adhering to MBDC Certifi cation: 
http://www.mbdc.com/c2c/list.php

23. ISO 26000: http://isotc.iso.org/livelink/livelink/
fetch/2000/2122/830949/3934883/3935096/
home.html?nodeid=4451259&vernum=0

24. About ISO SR: http://isotc.
iso.org/livelink/livelink/fet
ch/2000/2122/830949/3934883/3935096/07_
gen_info/about.html

25. ISO 26000 Committee Draft: http://isotc.iso.
org/livelink/livelink?func=ll&objId=3935837&o
bjAction=browse&sort=name

26. ISO 14000: http://www.iso.org/iso/iso_14000_
essentials

27. ISO 14000 Family of Standards: http://
en.wikipedia.org/wiki/ISO_14000

28. List of 1SO 1400 compliant companies: http://
www.ehso.com/EHSservices/iso14new.htm

29. UN Global Comapct: http://www.unglobalcom-
pact.org/
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30. Un Global Compact Overview: http://www.
unglobalcompact.org/AboutTh eGC/

31. 10 principles of UN Global Compact: http://
www.unglobalcompact.org/AboutTh eGC/
Th eTenPrinciples/index.html

32. UN Global Compact Board: http://www.un-
globalcompact.org/AboutTh eGC/Th e_Global_
Compact_Board.html

33. Implementation of UN Global Compact: After 
the Signature http://www.unglobalcompact.org/
docs/news_events/8.1/after_the_signature.pdf

34. UNGC Particpants: http://www.unglobalcom-
pact.org/ParticipantsAndStakeholders/search_
participant.html?submit_x=page&pc=250&pn=1

35.  US Green Building Council: http://www.usgbc.
org/

36. LEED Certfi cation: http://www.usgbc.org/Dis-
playPage.aspx?CMSPageID=1988

37. LEED focus areas: http://www.usgbc.org/Dis-
playPage.aspx?CMSPageID=1989

38. LEED Certifi cation methodology: http://www.
usgbc.org/DisplayPage.aspx?CMSPageID=1991

39. Green Building Certifi cation Pro-
cess: https://www.gbci.org/ProjectNav.
aspx?PageID=131&CMSPageID=117

40. LEED Rating Systems: http://www.usgbc.org/
DisplayPage.aspx?CMSPageID=222

41. AA1000 Standards: http://www.accountabil-
ity21.net/aa1000series

42. AA1000 Ethical Performance: http://www.mal-
lenbaker.net/csr/CSRfi les/AA1000.html

43. Revised AA1000 Standards: http://www.ac-
countability21.net/uploadedFiles/publications/
Introduction%20to%20the%20revised%20
AA1000AS%20and%20AA1000APS%202008.
pdf

44. Companies adhering to AA1000: http://www.
corporateregister.com/

45. AA1000 APS 2008: http://www.accountabil-
ity21.net/aa1000aps

46. AA1000 APS 2008: http://www.account-
ability21.net/uploadedFiles/publications/
AA1000APS%202008.pdf

47. AA1000 AS 2008: http://www.accountability21.
net/aa1000as

48. AA1000 AS 2008: http://www.accountability21.
net/uploadedFiles/publications/AA1000AS%20
2008.pdf

49. AA1000 SES: http://www.accountability21.net/
aa1000ses

50. AA1000 SES: http://www.accountability21.
net/uploadedFiles/publications/SES%20Expo-
sure%20Draft%20-%20FullPDF.pdf

51.  Environmentally Preferable Purchasing: http://
www.californiagreensolutions.com/cgi-bin/gt/
tpl.h,content=1647

52. EPP: http://www.epa.gov/epp/
53. Th e Living Building: http://www.aediconstruc-

tion.com/blog/?p=344
54.  FSC Certifi cation: http://www.fscus.org/
55.  NSF 140-2007: http://www.californiagreensolu-

tions.com/cgi-bin/gt/tpl.h,content=1402
56. TSM: http://www.mining.ca/www/media_lib/

TSM_Presentations/2009/06_23_09_tSM_Swe-
den_EG.pdf

57. FTC: http://www.californiagreensolutions.com/
cgi-bin/gt/tpl.h,content=1243

58. BEAC: http://www.californiagreensolutions.com/
cgi-bin/gt/tpl.h,content=1152

59. WaterSense: http://www.epa.gov/watersense/
pubs/cert.htm

60. WaterSense: http://www.californiagreensolutions.
com/cgi-bin/gt/tpl.h,content=644

61. Green Globe Sustainable Tourism Certifi cation: 
http://www.californiagreensolutions.com/cgi-
bin/gt/tpl.h,content=616
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62. Green Globe Sustainable Tourism Certifi cation: 
http://www.ec3global.com/products-programs/
green-globe/Default.aspx

63. CarbonFree™ Certifi ed Product label: http://
www.californiagreensolutions.com/cgi-bin/gt/
tpl.h,content=576

64. Energy Star: http://www.californiagreensolutions.
com/cgi-bin/gt/tpl.h,content=586

65. Energy Star: http://www.energystar.gov

66.  Ecologo Environmental Product Certifi cation: 
http://www.californiagreensolutions.com/cgi-
bin/gt/tpl.h,content=592

67.  Green-e Energy: http://www.californiagreensolu-
tions.com/cgi-bin/gt/tpl.h,content=600

68. MSC Marine Stewardship Council: http://
www.californiagreensolutions.com/cgi-bin/gt/
tpl.h,content=603


